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Core Business

“To be the world’s leading alliance for jewelry businesses that enables the

valued partners to achieve the mutual growth and success”

Production Base Retail Base Distribution Base™
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**In process restructure and discontinue distribution base.
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Sale Performance 3 months
3nd Quarter FY2021 vs FY2020
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Sale Performance 9 months
FY2021 vs FY2020
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Gross Profit Margin
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Operating Profit Before Interest and Tax
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Financial Performance Q3 2021

Unit: Million THB

2021 2020 Change (%) 2021 2020 Change (%)
Sale revenue 834.95 619.73 34.73%  1,883.38  1,686.71 11.66%
Cost of sales 606.81 457.39 32.67%  1,437.50  1,334.95 7.68%
Gross profit 228.14 162.34 40.53% 445.88 351.76 26.76%
Gross profit margin 27.32% 26.20% 1.12% 23.67% 20.85% 2.82%
Selling and administrative expenses 138.27 156.52 (11.66%) 432.81 471.11 (8.13%)
Operating profit (Loss] 89.87 5.82  1,444.16% 13.07 (119.35) 110.95%
Finance cost 8.73 10.78 (19.02%) 28.21 41.90 (32.67%)
Gain (Loss) on exchange rate 46.14 65.83 (29.91%) 115.91 57.97 99.95%
Other items (6.68) 10.28  (164.98%) 27.01 10.69 152.67%
Tax income (expenses) (34.90) (16.59) 110.37% (53.96) (18.23) 196.00%
Non-controlling interests of the subsidiaries 0.33 (1.30) (125.38%) (5.58) (13.39) 58.33%
Profit (Loss) on equity holders of the Company 85.37 55.86 52.83% 79.40 (97.43) 181.49%



Statement of financial position of Pranda Group

Total Assets

404093 A 415060

1,532.01 1,746.78

31-Dec-20 30-Sep-21

PRANDA

GROUP

Unit : million Baht

Total Liabilities and Shareholders’ Equity

m Cash and cash equivalents

M Trade and other receivables

M Inventories

B Other Current Asset

W Investment properties

H Property, plant and equipment

B Other Non-Current Asset

4,040.93

2,124.18

31-Dec-20

A

4,150.60

1,070.57

78.16
925.76

409.50

2,066.62

30-Sep-21

M Trade and other payables

® Current portion of long-term loans
B Other Current Liabilities

B Other non-current liabilities

M Total shareholders’ equity
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Cash Flow

Unit: Million Baht

2021 2020
Cash Flow from Operating Activities 122.43 174.38
Cash Flow from Investing Activities (23.29) (18.12)
Cash Flow from Financing Activities (63.42) (123.86]
Exchange difference on Translation Adjustment (117.34) (69.53])

Net Cash Flow (81.62) (37.13)



0 1 About Pranda Group

02 Financial highlight Q3 2021

03 Strategic Plan 2021 progress

04 Strategic Outlook 2022




Production Base con

Key Strategic Partner for affordable fine jewelry brands

« Affordable Fine Jewelry Customer group contributes significant amount and fast growing.

Sale Forecast - Production
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PRANDA

GROUP

Production Base (cont

Monthly - Order on Hand

@ Million USD
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Production Base con.

. Million Baht
Sale Forecast - Production

FY2021 expected
| Meet Target
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PRANDA

GROUP

Retail Base

Sale recovery after the lockdown began to ease

Shop in department store are resume open after ease down from government measurement

mmm—= Thaijland Vietham
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PRANDA

SROUPR

Retail Base (cont

FY2021 Sale forecast by Country-PRIMA PRIMA
Million Baht (STACK R[NGS
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Retail Base (con

MODERN PEARL

PRANDA

GROUP

Sale by Channel-GEMONDO Million Baht
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Retail Base (cont

Sale Forecast-GEMONDO Million Baht

FY2021 expected
Behind Target 30%
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Retail Base cont)

Million Baht

Sale Growth - Retail FY2021 expected

Behind Target 30%
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Distribution Base

Invite the melody

Key Strategic Plan for business in India of LOVE

into your life

« Start running own local production in
Mid-November 2021

* Sale during Diwali festival growth
YoY 15%.

99.90% 24K GOLD | AUTHENTIC DESIGNS | EXQUISITE CRAFTSMANSHIP

www.primaart.in | ] 75061 97675 | #EternalDevotion | Follow us onf@W




Distribution Base con.

Sale Forecast - Distribution
Million Baht

Making of 199 .
99.90% . FY2021 expected |
| Meet Target i
24k Gold
129
el .»rﬂ.‘?‘.i"” allallalf@l» T
FY2019 FY2020 Actual 9M  Forecast Target
FY2020 FY2021 FY2021
B Actual

Forecast Q4 FY2021
Target FY2021




Sales Forecast 2021

Consolidation 1,090
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Production Base

Key Strategic Plan

« Keep focus on Strategic Partner for affordable fine
jewelry brands

* Solid customer portfolio - leading brands and designers
In affordable fine jewelry continue growth

* Collaborative order planning with strategic partner to
minimize over-capacity during high season.




Production Base con.

Million USD

Monthly - Order on Hand
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Production Base con.

Minimize over-capacity during high season

Average capacity level

Q1 Q2 Q3 Q4

Volumn need to manage
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Production Base con.

Million Baht
Sale Forecast - Production
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Retail Base
Key Strategic Plan-PRIMA

VVIP Program - Individualized Offers
o Higher rate of repeat purchase from high spending
customers

Synergy with Key Partner

o Acquire new potential customer base

Focus on Customer Relationship Management
o |dentify opportunity to gain purchases from inactive
customer

Social Commerce as service and sales enabler
o Providing fast response customer service
o Sales conversion from social media inquiry

Expand E-Commerce channel
o Reach to new mass consumer segment.
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Retail Base con.

Sale Growth - Retail

A 55%

Million Baht
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Distribution Base

Key Strategic Plan for business in India PRIMA ART

The Art of Gold

* Improve distribution coverage and expand
to untapped region

* Increase brand visibility by promoting
“Prima Art Gallery” and “in-shop branding”
at Trusted Retail Jewelers

D Lt £t e oI ko - et S I ST

99.90% 24k Gold

Authentic Designs | Exquisite Craftsmanship

« Start strategic e-commerce focus to
expand to new target group.

www.primaarLin | 075061 97675 | #EternalDevotion | Follow us onfi@w %"%
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° PRIMA ART i

ABOUT US  PRODUCTS NEWS & MEDIA  FAQ  CONTACT US

Gifts for all
Occasions...

Distant View

99.90% Pure, 24k Gold
Unique, Authentic Designs

Exquisite Craftsmanship

www.primaart.in | [] 75061 97675
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Distribution Base con

Sale Forecast - Distribution
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Million Baht
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Discontinued Business
Continue

Forecast Q4 2021
Forecast FY2022

Forecast
FY2021

Forecast
FY2022
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Disclaimer

“In the presentation, even though the slideshow presents for the Pranda, the
presentation still adds a disclaimer stating that the views in a presentation are
our own. Also, the content of this presentation is proprietary and confidential
information of Pranda Jewelry PCL. It is not intended to be distributed to any third
party without any written consent from Pranda Jewelry PCL.”
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