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Core Business

“To be the world’s leading alliance for jewelry businesses that enables the

valued partners to achieve the mutual growth and success”

Production Base Retail Base Distribution Base™

**In process restructure and discontinue distribution base.
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Sale Performance 3 months
4th Quarter FY2021 vs FY2020
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Sale Performance 12 months
FY2021 vs FY2020
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Distribution
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Gross Profit Margin
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PRANDA

GROUP

m Amt. [MB.]

Operating Profit Before Interest and Tax
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Financial Performance Q4 2021

Unit: Million THB

2021 2020 Change (%) 2021 2020 Change (%)
Sale revenue 1,017.15 775.59 31.15% 2,900.53 2,462.30 17.80%
Cost of sales 775.88 577.81 34.28% 2,213.38 1,912.76 15.72%
Gross profit 241.27 197.78 21.99% 687.15 949.54 25.04%
Gross profit margin 23.72% 25.50% (1.78%) 23.69% 22.32% 1.37%
Selling and administrative expenses 158.03 204.82 (22.84%]) 990.83 675.93 (12.59%)
Operating profit (Loss) 83.24 (7.04)  1,282.39% 96.32  (126.39) 176.21%
Finance cost 8.28 10.76 (23.05%]) 36.49 52.66 (30.71%])
Gain (Loss) on exchange rate (38.75) 1.70 (2,379.41%]) 77.16 59.66 29.33%
Other items (expenses) 30.97 (41.09) 175.37% 97.97 (30.40]) 290.69%
Tax income (expenses) (7.56) 114.51 (106.60%]) (61.52] 96.28 (163.90%)
Non-controlling interests of the subsidiaries 0.85 54.98 (98.45%]) (4.73) 41.59 (111.37%)
Profit (Loss) on equity holders of the Company 58.77 2.34 2,611.54% 138.17 (95.10) 245.29%



Statement of financial position of Pranda Group

Total Assets

4.040.93
¥V 378880

1,532.01
1,536.30

31-Dec-20 31-Dec-21

PRANDA

Unit : million Baht

Total Liabilities and Shareholders’ Equity

m Cash and cash equivalents

M Trade and other receivables

M Inventories

B Other Current Asset

W Investment properties

H Property, plant and equipment

B Other Non-Current Asset

4,040.93 A
3,788.80

M Trade and other payables

® Current portion of long-term loans
B Other Current Liabilities

B Other non-current liabilities

M Total shareholders’ equity

2,124.18 2,136.70

31-Dec-20 31-Dec-21

(N



Cash Flow

Unit: Million Baht

2021 2020
Cash Flow from Operating Activities 300.84 157.50
Cash Flow from Investing Activities (31.52) (61.74)
Cash Flow from Financing Activities (216.26) (153.02)
Exchange difference on Translation Adjustment (98.72) (47.00])

Net Cash Flow (45.66) (104.26)



Agenda

0 1 About Pranda Group

0 2 Financial highlight Q4 2021

03 2022 Strategic Plan and progress



Core Business

Align with business group structure is effective from January 1%t, 2022 onwards

“To be the world’s leading alliance for jewelry businesses that enables the

valued partners to achieve the mutual growth and success”

Production Base Omnichannel Distribution Base
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Production Base

Key Strategic Plan

 Keep focus on Strategic Partner for affordable fine
jewelry brands

e Solid customer portfolio - leading brands and designers
In affordable fine jewelry continue growth

 Focus on key partners to Balance order planning and
entice customers for ordering during low season.




Production Base con.
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Production Base con.

Minimize over-capacity during high season

Average capacity level

Q1 Q1 Q2 Q3 Q4

B rln Volumn need to manage plan

B Forecast Q12022
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Production Base con.

Sale Forecast - Production
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Omnichannel Distribution Base

PRIMA GEMONDO
 Thailand  United Kingdom
e Vietnam

e |ndia [(Prima Art]
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PRIMA GOLD ¢ FRIMA DIAMOND ¢ PRIMA ART

Key Strategic Plan

PRECIOUS
MOMENTS

30" Anniversary
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Reinforce the CRAFTSMANSHIP uniqueness

* NNSIIKVADIWINSIYSVISON *
/RAGON OF PROSPERITY
“ AryAnunimuAoWIOUASILIAA
MngwElogiFuory FonAadnoue

gaunuduidulonanurd ”
18K GOID D Coler Diamond (Uh 100)
28000 54A 105N03E5-01 PRIMA PRIMA

Prima Gold
24K Gold

Prima Art
The Art of Gold

Prima Diamond

18K Gold with Diamond




Reach WIDER TARGET consumers PRANDA

- NEW ARRIVAL - . [”\ . . JECEMBER *
LODIAC CHARMS LOTUS HOLLY

Collectibles Diamond with 9K Gold




Offer PERSONALIZATION service
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Enhance seamless CUSTOMER EXPERIENCE AR

Customer Centric 020



centeas JlJ]

THE MALL

PRIMA

Thel

CENTRAL THE 1
CREDIT CARD

Central,
ONLINE

www.central.co.th
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@ ) PrANDA

India - Prima Art

Key Strategic Plan PRIMA ART

The Art of Gold

 Expand to untapped regions and key
accounts

e Increase brand visibility by promoting
“Prima Art Gallery” and “in-shop branding”
at Trusted Retail Jewelers

D Lt £t e oI ko - et S I ST

e Start strategic e-commerce focus 99.90% 24k Gold
Authentic Designs | Exquisite Craftsmanship
* Increase capacity and efficiency of local
production

www.primaarLin | 075061 97675 | #EternalDevotion | Follow us onfi@w %"%
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PURE CGOLD SHEFT

24K - 99.9'% PURE GOILD SHEET AR

Stacker at Retailers’ Store

. - |
Ads/Catalogues Shop Poster




Bhambhurdekar Saraf & Jewellers, Pune

Award of Excellence Certificate to Dipali Jewellers,

Nadiad
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g PRIMA ART

5 The Art of Gold

Himachal
Fradesh

Nepal ,/fMi ACTIVE TR)’S ACROSS INDIA
runachal Pradesh

Uitfar Pradesh

Rajasthan - Q”\ o1 Maharashtra 44
. 0z Ciujarat 199
T 03 Kamataka 13
i 04 West Bengal ar
est Bengal “j-"‘ 05 Chhattisgarh 59
@ ] II 06 Liitar Pradesh 51
oz Madhya Pradesh 41
Al pairaane 08 Delhi 38
Maharashira L = -
had @ 10 Uttarakhand £
'||I s 11 Telangana 30
12 Tamil Madu 30
E‘? - 13 Punjab 27
Karnataka 14 Andhra Pradesh n
l\\ 15 Haryana 19
16 Goa &
17 |harkhand 3
Tamil Madu 18 Tripura 1
@ 19 Rajasthan 1
GFAND TOTAL 1234

As of Dec 2021
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GEMONDO

Key Strategic Plan

 Expand to new marketplace in EU to expand
customer base

 Develop product for new market segments

o Streamline operation for better resource
allocation under Gemondo’s website ecosystem

« Manage 3PL logistic for efficiency on cost
control

RAINBOW GEMS

' DISCOVER THE COLLECTION
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Gemondo Channel

GEMONDO

GEMONDO

BONA FIDE
B KETS

SHOP NOW

o ;:',. b 9 S P

' Editor' s Picks - Spring Jewellery View All >

MOTHER'S DAY GIFT IDEAS

ii Your Rewards

Gemondo App

www.gemondo.com
e (Mobile)




Gemondo Channel
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Gomondo USA Saoriey Silve Sorting Silver 1.35ct Mystic Groer

Mascasite V Sing Opaz & Marcasite Ring

GEMONDO

Wolf and Badger



PRANDA
Sale Forecast by Country
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Sale Forecast by Country cont

®
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OmnichannelDistribution cont

Sale Forecast - Omnichannel Distribution

1,130
955

GEMONDO

748

i
.

Million Baht

............................................

i Q12022 expected |
 slightly below Target |
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Disclaimer

“In the presentation, even though the slideshow presents for the Pranda, the
presentation still adds a disclaimer stating that the views in a presentation are
our own. Also, the content of this presentation is proprietary and confidential
information of Pranda Jewelry PCL. It is not intended to be distributed to any third
party without any written consent from Pranda Jewelry PCL.”
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